
Realising the potential of 
growing companies



BGF is the most active investor in growing businesses in 
the UK and Ireland. Information collection and intelligence 
have always been at the heart of our work. For the first 
time, this report unveils our proprietary research into the 
high-potential businesses we were set up to support. 

Ready for business

These are the businesses powering our 
economy – those that drive innovation, 
generate progress and deliver prosperity. 
BGF’s role is helping support them –  
to think big and achieve their potential. 

That role begins with investment 
firepower, but it doesn’t end there. We 
also back our growing firms by creating 
awareness about these companies, the 
towns and cities in which they are located, 
and the sectors in which they operate. And 
we do it through an empirical, research-
based approach to understand both the 
barriers and opportunities for growth 
companies and sectors. 

Our research calculates growth through 
changes in turnover and employee size 
among Britain’s private companies with 
revenues between £3m and £150m, a 
category of 13,286 businesses, 83 percent 
of which are based outside of London. 

Given the minimum threshold for 
companies to report turnover is £10.2m, 
this group of companies is likely to be 
much larger - BGF’s proprietary database 
indicates that there could be an additional 
4,000 companies, increasing the size of 
this group by 30%.

Collectively, these businesses have 
generated a combined revenue growth 
of £44bn and currently employ just under 
2.5m people. Two-thirds are actively 
hiring, with 1,152 jobs created every week 
for the past three years, an average 
employee growth rate of eight percent. 

In this first report, we look at how the 
research maps business performance 
across the UK and explore some of the 
stories behind the data. Future reports will 
depict the findings by sector. 

Andrew Lynn 
CEO, Fluidic Analytics 3
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The UK and Ireland are nations of enterprise, 
where companies deliver the extraordinary,  
every single day.

BGF was set up to provide investment and 
support to these businesses, and specifically  
to address a long-standing gap in equity 
investment for companies that had outgrown 
friends and family or angel funding, but were 
not typically large enough to be courted by 
traditional private equity. 

This report is an empirical, economic snapshot  
of what this group of businesses has achieved  
in the past three years. More importantly, it 
signals their potential: what growing businesses 
are ready to achieve next.

However, just as was the case when BGF was 
established, entrepreneurs and their companies 
face uncertain times. Our political and economic 
future is unclear, and potentially volatile. 

For some, this is a moment of challenge, for 
others one of great opportunity. But for all, it is 
a time of great change. Every growing business 
must decide how to respond and what direction 
to take – whether and how to pursue the next 
stage of growth.  

At BGF, we have made that choice. We are 
ready for business, ready to support companies 
that are pursuing progress, and ready to meet 
challenges and seek opportunities together.  
We want our investment to ensure that 
innovation and commercial ideas continue to 
flourish. We want to give entrepreneurs the 
fuel to do what they do best: creating wealth, 
opportunity and jobs.

In this unique moment, BGF commits not only 
to continued investing across all regions and 
sectors, but to providing the research foundation 
for our entrepreneurial culture to flourish. This 
has been core to our work since the beginning. 
Now we commit to redoubling that effort, and 
venturing into new spaces. 

Through an in-house programme of smart 
thinking and accessible research — focused 
on our existing and growing store of data, local 
knowledge, and engagement with policy —  
we will explore further the changing landscape 
for growth companies, and share our findings 
openly.

This will include:

• Sharing the knowledge we have gained 
about sectors from life sciences to 
engineering, the creative industries,  
health, education and more

• Engaging with policymakers and thinkers 
to drive ongoing research and intelligence 
gathering

• Working with universities, research 
institutes and catapult centres to understand 
the barriers to success facing high potential 
firms: including the valley of death that can 
prevent start-ups from becoming world-
beaters

• Reviewing the sectors that form the UK’s 
natural areas of competitive advantage,  
and most promising future industries

Backing business  
and forging ahead
Stephen Welton, CEO and founder, BGF 

There is much to be learnt from BGF’s success 
to date, and there is much to be learnt from 
related and wider successes abroad. The Brexit 
moment presents an opportunity and a need 
for re-engagement with our closest neighbours 
and beyond. The establishment of, and interest 
in, BGF’s model abroad — in Canada, Australia, 
and elsewhere — is exciting and renewing, both 
globally and here at home. In return, we can 
share with and learn from those nations. We can 
seek ideas for new capital, new vehicles, new 
platforms, new players, and new settings —  
in which the application of the BGF model can 
bring about its combination of private gains 
and public good.  We were immensely proud to 
be awarded the Queen’s Award for Innovation, 
reflecting our underlying philosophy and 
approach.

As a country, we can look to the benefits of 
pension liberalisation abroad, for an approach 
that links the encouragement of patient capital 
investment in growing companies with the 
complementary benefit of enabling politically-
engaged people to become more involved in their 
own financial futures. We can look to the enviable 
firepower of Canada, the flexibility and personal 
engagement abounding in Australia, and the 
awareness culture driven by the American 401k 
model, and associate more widely with success 
stories and valuable lessons.

And we can look to the best ways to further the 
financial education of all, young and old. We can 
examine the technology that democratises, and 
the programmes that motivate. We can search out 
the most inspiring youth entrepreneurs to learn 
from and teach. It is education that empowers  
the individual to take control of their future and 
gain excitement about the opportunities that 
come with investment engagement and a sense  
of ownership. It is not only access to data that 
drives decision-making, but also the confidence 
and judgement that comes from a culture in  
which personal responsibility outweighs 
dependency, and learning enables opportunity  
to become action. 

Answers to the pressing and complex questions 
within these and wider areas will offer greater 
chances for the UK’s growing, entrepreneurial 
businesses and bring about the power to unlock  
a stronger, more decentralised economy.

Ready for Business
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A story of growth
Private companies in the UK with revenues between £3m 
and £150m have experienced overall growth since 2015.

Total companies in  
the group 2018*

13,286 73% 65%
Companies

Proportion of companies 
growing by turnover

Proportion of  
companies hiring

Total latest  
revenue

£340bn £44bn 15%
Revenue

Net revenue  
growth since 2015

Increase  
since 2015

Employees across  
the group

2.5m 180k 8%
Jobs

Net jobs  
since 2015

Increase  
since 2015

% Turnover growth

1 Wales 17.31%

2 Northern Ireland 16.75%

3 South East 15.91%

4 London 15.72%

5 East Midlands 15.41%

6 North West 15.21%

7 West Midlands 14.91%

8 Yorkshire 14.43%

9 East England 14.22%

10 South West 13.87%

11 North East 13.11%

12 Scotland 11.04% 0% 17.31%
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Mapping  
revenue rises
UK regional net revenue growth 
over the last three years (%)
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Overview

Job creation
The top five regions with the highest proportion of hiring businesses

London Scotland South East South West East Midlands

10.6%

41.3k

8.7%

13.6k

8.1%

27.1k

8.0%

13.5k

7.9%

12.2k

The top five UK regions for net employee growth over the last three years (% and volume)

70%

Northern Ireland

60%

North West

67%

South West

66%

Wales

66%

Yorkshire

Regional performance across 
Great Britain & Northern Ireland

Market size
Volume of high potential businesses by region

London
2,249

South East
2,063

North West
1,415

East England
1,413

West  
Midlands

1,134

Yorkshire
1,100

East Midlands
949

South West
949

Scotland
892Wales

389

Northern 
Ireland

377
North East

368

Revenue growth
The top five regions with the highest proportion of businesses growing by revenue

Northern Ireland

East England

North West

South West

West Midlands
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Regions
Final 
growth  
rank

Number of  
companies

Net 
turnover 
growth 
(£m)

Net 
turnover 
growth  
(%)

RANK

Proportion of 
companies 
growing by 
turnover

RANK
Net 
employee 
growth

Net 
employee 
growth (%)

RANK
Proportion 
of hiring 
companies

RANK

Northern Ireland 1 377 1,371 16.7% 2 81.0% 1 3,918 6.5% 10 70.8% 1

North West 2 1,415 5,095 15.2% 6 74.2% 4 19,225 7.2% 7 68.1% 2

South West 3 937 2,827 13.9% 10 76.1% 3 13,474 8.0% 4 66.9% 3

South East 4 2,063 6,898 15.9% 3 73.4% 6 27,075 8.1% 3 64.5% 8

West Midlands 5 1,134 3,802 14.9% 7 76.6% 2 16,970 7.8% 6 64.6% 7

East Midlands 6 949 3,254 15.4% 5 73.1% 7 12,247 7.9% 5 65.2% 6

London 7 2,249 8,239 15.7% 4 72.61% 9 41,310 10.6% 1 63.5% 10

Wales 8 389 1,426 17.31% 1 71.9% 10 3,416 5.5% 11 66.2% 4

Yorkshire 9 1,100 3,459 14.4% 8 72.8% 8 13,485 6.9% 8 66.1% 5

East England 10 1,413 4,507 14.2% 9 74.1% 5 10,642 4.5% 12 63.0% 11

Scotland 11 892 2,163 11.0% 12 71.6% 11 13,602 8.7% 2 58.9% 12

North East 12 368 988 13.1% 11 70.8% 12 4,392 6.7% 9 63.0% 9



BGF was founded in the aftermath of the global 
financial crisis and a time of great need for 
ambitiously-minded entrepreneurs in the UK. But 
while the credit crisis placed the lack of funding 
available to these businesses at the top of the 
agenda, BGF was not a plaster or temporary fix 
for the economic downturn. It has never thought 
of itself in those terms. 

Rather, BGF seized a moment in time to address 
a long-standing and far-reaching gap in the 
market. Times of uncertainty are opportune to 
explore new ideas; find solutions to potential 
problems; consider new markets and push  
some boundaries.

For many years, I witnessed the effects of the 
equity gap and advocated for the potential 
to turn around or advance the fortunes of 
many small and mid-sized businesses through 
long-term, minority capital. I have also had 
the privilege of seeing first hand, here in the 
British Isles, too many examples of word-class 
invention, innovation and expansion to mention. 
But to advance an economy and create wealth 
and opportunity, progress must be met with 
performance and tangible growth.

BGF’s in-depth research into this category of 
high potential business begins to provide, for the 
first time, a true and accurate picture of what 
that growth and performance looks like.    

As the UK faces another new, different time of 
need, BGF’s work and ongoing investment is now 
more important than ever. And while uncertainty 
can jeopardise some businesses, it can 
strengthen others and most entrepreneurs know 
the power of networks, and the need to surround 
themselves with the right people – particularly 
when the road ahead is unclear.

UK businesses may feel they are currently in a 
state of limbo. But no matter how unnerving the 
next few months or year become, the uncertainty 
won’t last forever. A business that continues to 
innovate, make, create, sell, explore, build and 
invest during uncertain times is doing something 
right – and it’s a good sign that they’re also on the 
path to longer-term success.

We must ensure  
companies make the 
most of opportunities
Sir Nigel Rudd, Chair, BGF

We’re for the brave. The pioneers 
with bold ideas, the leaders 
thinking big and the businesses 
driving growth. Whether you’re 
powering up new industries or 
transforming the old, we’re with 
you for the journey.
 
For where you want to go. 
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Backing promise  
wherever we find it
We invest in growing companies, providing the capital, the support 
network and the long-term mindset needed to accelerate progress.

Total investment  
since 2011

£1.9bn

*Private companies with revenues between £3m and £150m at the point of BGF investment - 
does not include earlier-stage or quoted companies within the BFG portfolio.

275 74%
BGF

Companies backed  
since 2011

Invested outside  
of London

Follow-on investment 
into BGF-backed business 
since 2011 

£428m
Portfolio*

£2.3bn
Generated in exports  
since 2011

41,000
People employed across 
portfolio companies as of 
June 2018

Portfolio company 
investment into cap-ex 
since 2011

£877m £152m
Portfolio company 
investment into R&D  
since 2011

Mapping BGF-backed 
businesses since 2011

Apprentices recruited 
across the BGF 
portfolio since 2011

1,6175.8
Average number of 
apprentices per portfolio 
company as of June 2018

Portfolio companies

BGF regional offices
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Ready for BusinessReady for Business

12



Realising growth, progress and potential

Meet the entrepreneurs and companies forging ahead 
at a time of change. The pioneers of progress who are 
generating wealth and jobs for their local communities, 
powering the economy and building the future. 

A growing team of 
professional carers

Watching her grandmother suffer from dementia 
inspired serial entrepreneur Fiona Lowry to 
start The Good Care Group in 2009. “My 
grandmother declined rapidly when she went 
into a care home,” explains Fiona. “When it came 
to my father – I realised he had only ever lived in 
two houses. The thought of putting him into an 
institution, however good, was not a nice one. 
I wanted him to stay at home with his dignity 
and independence.”
 
The Good Care Group offers a professional live-
in care service which enables people to live in 
their homes for as long as they want and avoid 
moving into a residential care home. Regulated 
and approved by the Care Quality Commission 
(CQC) with an outstanding rating, The Good 
Care Group provides full-time and respite care 
and employs more than 1,000 professional carers 
who receive market-leading training to ensure 
the highest standards of care.
 

To help her grow the business, Fiona focused on 
finding the right people, starting with her team 
and then looking at investors. Having previously 
spun-out Merlin Communications from the BBC 
in 1997 and co-founding Oracle Care in 2005 to 
provide support to children with complex needs, 
Fiona had a wealth of experience in building 
a business. She made one acquisition before 
meeting with BGF to discuss how they could 
support her growth plans.
 
BGF invested £2.5 million in Good Care Group 
in 2016 to fund investment in marketing and 
technology and explore the acquisition pipeline. 
“We did a major investment in digitalising all our 
care processes,” Fiona explains. “This enabled 
us to monitor care plans and interventions more 
thoroughly, such as proactive UTI testing and 
management. Overall the technology helped us 
to improve our service.”
 
Fiona says the collegiate relationship with BGF 
makes it a unique one for a growing business. 
“I’ve worked with private equity companies, so 
I know BGF is great to work with. The team is 
very warm – they are responsive, flexible and 
supportive.”

Fiona Lowry, founder, The Good Care Group

15
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In the last decade the percentage of retail 
sales made online has crept up from less 
than 5% to almost 20%. While some retail 
companies are worried about the increasing 
move from bricks-and-mortar to digital 
platforms, CEO of Trouva, Mandeep Singh, 
believes in the best of both worlds.

“People want soul in what they buy,” says 
Mandeep. “We are the antithesis of online 
retailers who simply store the same old 
products in a warehouse. Our customers 
are buying directly from independent 
retailers selling home and fashion goods, 
and are helping them to survive by 
taking them into the online market.”

It was inspired by the idea that while there 
is a clear shift towards online retail, there is 
still an appetite in consumers for traditional 
local boutiques. In less than three years, 
Trouva has grown from a London start-up 
to a powerhouse platform for independent 
shops and has just taken its first steps into the 
international market, by launching in Germany.

The idea that someone from Baltimore can buy 
products from a boutique in Brighton or Berlin 
particularly excited Mandeep, who alongside 
co-founder and CTO Alex Loizou, started 
developing the technology behind Trouva in 
2013. The company’s first big breakthrough 
came in 2015 soon after launching, when they 
completed a delivery in just 22 minutes. “We 
are proud of being able to offer beautiful 
products from independent shops even more 
conveniently than the likes of Amazon.” 

But Mandeep has his sights set much 
further. Berlin is just the first step to wider 
global expansion, which BGF’s investment 
has helped enable. “Our ambition is to 
reach every major city; New York, Paris, 
Tokyo. We want to be the masters of 
making offline retail accessible online.

“BGF has played a big role in getting us to 
where we are now. They have given us the 
capital to expand internationally, and experience 
in recruitment that has helped us find the best 
talent. Their expertise has been invaluable.”

Trouva’s target of world domination does 
not come out of a desire for just profits, but 
to keep small businesses on the high street 
alive and thriving. The best independent 
shops are local destinations, and Trouva 
wants its retailers to be the same online.

“You have to have a purpose in modern business 
and for us, variety is the key,” says Mandeep.

“People don’t want to own the same things 
as everyone else. By supporting independent 
retailers, our platform allows consumers to find 
unique products they could not find elsewhere.”

Building a  
powerful platform for 
independent retailers
Mandeep Singh, co-founder, Trouva
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When the power stations of Yorkshire privatised 
in the mid-nineties, Vikki Jackson-Smith’s family 
solid fuel business saw a decline in demand, as 
the stations started importing their own coal. 
Combined with the drop in domestic demand for 
solid fuels – the company was facing a serious 
challenge. Spotting an opportunity in the new 
government legislated recycling targets; Vikki 
pivoted the business into recycling by starting 
glass bottle collections. 

“We needed to find a new direction that would 
use our current infrastructure and skills of the 
workforce,” she explains. “Due to the new landfill 
tax escalator companies’ waste disposal costs 
were increasing so we started offering a solution 
to reduce the charges they were facing by 
collecting their glass. This later put us in a strong 
position to offer a service to local authorities 
too and help them meet household recycling 
targets.”

The company rebranded as J&B Recycling and 
soon moved on from bottles to a full-suite of 
recycling capabilities, including the investment in 
an automated sorting plant to process the mixed 
recycling from kerbside bins, everything from 
cardboard to tin cans. 

With a focus on producing good quality waste 
materials, J&B became one of only a handful of 
recycling plants in the country to meet the high 
standards needed to export the materials to 
China for reprocessing. 

In 2014, the company was operating two 
recycling facilities and a waste transfer station. 
Vikki saw an opportunity to expand the business, 
increasing capacity and making it more efficient 
and she met with BGF to discuss funding. 

“It’s a capital intensive industry and to  
maintain our high-quality waste materials, we 
needed to invest in state-of-the-art, automated 
sorting machines,” explains Vikki. “BGF’s 
investment helped us with that and to buy a  
third recycling site.” 

On top of the £7.5m investment, J&B Recycling 
has been able to tap into BGF’s wider network 
for advice and expertise as the company has 
continued to scale: “They’ve been excellent 
for us. We’ve got a great addition to our board, 
providing helpful guidance and in addition to 
that, great access to other CEOs, directors and 
FDs to discuss any issues with.” “The key success 
factor is the business has grown by over 200% 
since the investment.”

Vikki is planning for future growth, safe in the 
knowledge that she will not have to change 
investor. “We selected BGF because of its  
patient investment strategy, they’re in it for 
the long-term, not some two or three year 
investment cycle.”

J&B Recycling is now actively looking at a 
number of acquisitions as well as planning 
for further development of the current sites, 
thanks to an increase in demand for recycling. 
“People have always been aware of recycling 
but programmes such as Blue Planet have really 
brought plastic waste to their attention. The 
market is certainly there, as long as we maintain 
our focus on quality.”

Boosting recycling  
capacity to tackle waste
Vikki Jackson-Smith, MD, J&B Recycling 
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When Mark Livingstone, chief executive of 
Birmingham-based online pharmacy, Chemists 
Direct, came across Pharmacy2U in 2015, he 
spotted an opportunity. “It became very evident 
that what we were doing in general healthcare, 
Pharmacy2U were doing in repeat prescriptions,” 
he explains. “We thought that it was really 
complementary.”

Mark decided to raise the money needed to 
complete a merger with Pharmacy2U, that’s 
when he met with BGF who backed the deal 
with £10m investment. “We brought the two 
companies together and since then, have 
doubled the size of the business and look 
forward to tripling the size of the core business in 
the next 12 months,” he says. 

With some 15 years’ experience in building 
companies with the help of venture capital, Mark 
knew that the merger would be complex and 
was keen to work with a more local investor who 
would be involved in the management: “It was 
the most complicated deal I had ever transacted 
and I needed someone who was very pragmatic, 

reasonable, helpful and engaged.” Having raised 
£10m to fund the merger in July 2016, the new 
entity, called Pharmacy2U, went on to raise a 
further £7m in May 2017, led again by BGF. 
Mark felt BGF was really supportive and unlike 
the investors he’d worked with before. 

“If I had a penny for every investment company 
that told me, ‘It’s all about the management team 
and we are there for you and we will let you run 
your ship,’ I would be a very rich man,” he says. 
“BGF is one of the very few companies who really 
delivers that. They’re human and very easy to 
deal with. We’ve got a really good relationship.”

Looking to the future, Mark is confident 
that Pharmacy2U can continue to flourish in 
partnership with BGF. “It’s an £8bn market in 
England alone and we are growing at over 100 
per cent per annum. We’re still under £100m 
worth of revenue, which makes our market share 
around 1.25 per cent. We see no reason why we 
can’t get to 10 per cent in the next five years.”

Transforming access 
to medication
Mark Livingstone, CEO, Pharmacy2U
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“The power of science to overcome some of 
humanity’s most pressing challenges should 
not be underestimated,” says M Squared 
CEO and co-founder Dr. Graeme Malcolm 
OBE. “For as long as I can remember, I saw 
science as the future, something that could 
be used to make things better for everyone.”

With M Squared, Graeme is now turning 
that boyhood dream into reality. Determined 
to create a business that could transport 
theoretical concepts out of the lab and into the 
real world, he launched M Squared in 2006.

Since then, the photonics and quantum company 
has harnessed the power of light to do some 
amazing things – including laying the foundations 
for quantum computers, creating some of 
the most accurate images of the brain 
and making history’s most accurate clocks.

“We began our work with BGF in 2012,” he 
says. “My co-founder and I had previous 
experience building a technology business so 
we appreciated the importance of an equity 
injection. We did our research and settled on 
BGF, who we then approached directly.” 

That early investment saw M Squared boost 
its capacity to deliver on critical medical and 
defence-related work. The initial funding was 
followed four years later by further investment 
to back M Squared’s rapid growth.

In fact, the business has experienced 
year-on-year growth since BGF’s initial 
investment in 2012, roughly doubling 
its revenues every two years.

“The investment in 2016 allowed us to 
scale our manufacturing capacity, launch 
our Innovation Group and expand in key 
export markets,” he says. “BGF’s continued 
support makes our work possible and we 
view its investments as endorsements of the 
impact we are always seeking to make.” 

Reflecting the team’s vision, M Squared’s 
inventions and innovations in recent years have 
increasingly focused on improving people’s lives. 

“Our lasers are transforming how we detect, 
diagnose and treat diseases like Alzheimer’s and 
cancer. Meanwhile, we have demonstrated our 
ability to teleport quantum states – the potential 
uses of which are pretty much limitless.”

M Squared has fast developed a globally-
recognised reputation for world-class 
knowledge, products and services. The 
business continues to go from strength-
to-strength, proving that great things can 
happen when innovation meets investment. 

Taking quantum  
mechanics into  
new markets
Dr. Graeme Malcolm OBE, CEO & co-founder, M Squared

23

Ready for BusinessReady for Business

22



When the founder of Apex Housing Solutions, 
Arshad Bhatti, was looking for new office space 
in 2012, his purchase of a building in Camden 
set him on a course that created an entirely new 
business model. 
 
Apex Housing Solutions sublets private 
properties to councils to provide temporary 
accommodation – giving Arshad a good 
understanding of the shortage of houses in the 
capital. Looking at his new office space, he 
realised the building was one storey lower than 
those on either side and decided to explore 
installing a rooftop extension. 
 
“We thought about the main obstacles to 
building on the roof and one is definitely the 
inconvenience to existing tenants,” says Arshad. 
“To combat this we started looking at off-site 
modular construction, which could build the 
structure in a factory and bring it to the site 
95% complete. This can be installed in a matter 
of days, minimising the impact of the build on 
residents.”

This first project gave the team an understanding 
of airspace development and modular 
construction and also helped them to realise 
you could build on top of existing buildings 
without being a freeholder. They worked through 
the logistics of airspace development – from 
planning permission and the legality of buying 
airspace as a commodity, to physical access and 
construction. 

Next, they commissioned architects HTA, to 
conduct research into airspace development 
which proved the potential and scale of the 
opportunity across London. “They came to the 
conclusion that there was space for a potential 
180,000 new homes across London’s rooftops, 

with a gross development value of £54 billion,” 
explains Arshad. “We realised it could be a 
big business, leveraging the latest in building 
innovation to benefit lease holders and create 
the new homes that London needs.”
 
And so Apex Airspace was born. Working 
with private freeholders, commercial property 
freeholders, local authorities and housing 
associations to make the most of London’s 
unused rooftops. Arshad started having 
conversations with BGF in October 2017, 
completing the deal in May the following year. 
 
“We had a proven track record with Apex 
Housing Solutions so BGF was able to see the 
potential and was willing to back the innovation 
behind us,” says Arshad. “They invested £6.75 
million which helped us to build our business, 
recruit the right team and build brand awareness 
as well as greater understanding about the 
opportunity in airspace development.”

Their hard work paid off – attracting strong 
media interest in Apex’s innovative solution to 
the affordable housing crisis. BGF’s support 
also gave other partners confidence in Apex. 
The Mayor of London, Sadiq Khan, has recently 
agreed to provide a £10 million development loan 
to Apex to fund the building of 500 homes in the 
capital, half of which will be affordable. Apex 
has also signed a three-year, £9 million deal with 
Homes England, to deliver 78 rooftop homes 
across five sites. 
 
“BGF has not just helped with funding but has 
also used its network to help us make some key 
hires,” says Arshad. “Stephen Welton has also 
been very supportive, coming to our latest event 
at City Hall. His support and confidence in us 
reassures our other partners.”

Pioneering airspace 
development to solve 
the housing crisis
Arshad Bhatti, founder, Apex Airspace

Awaiting approval
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At a time of great change, growing businesses need to 
know someone is standing with them. Someone with the 
capital and confidence to keep forging ahead, and the 
belief that companies can and will succeed.

That’s why we’ve launched Ready for Business.

Where next?

We understand that while change is 
daunting, it also brings opportunity. We 
want to help growing companies take 
advantage of those opportunities and do 
what they do best – pursue ambitions, 
drive growth and deliver progress.

Ready for Business is our promise to 
entrepreneurs everywhere that we will 
continue to support growth, and  
our rallying cry for others to join us. 

Over the next year, we’ll continue 
to encourage growth, convening 
entrepreneurs and business leaders to 
better understand their challenges and  
the support they need. We’ll explore 
ways we can help to make the business 

ecosystem a more supportive, 
empowering environment – looking at 
financial education, young enterprise  
and policy reform. 

When faced with uncertainty, our 
entrepreneurs, problem solvers and 
creative visionaries become even more 
valuable. This is the time to back our 
pioneers of progress, helping them to 
explore new markets, develop new  
ideas and push the boundaries of what  
is possible. 

BGF is ready for what lies ahead:  
ready to invest, ready to meet the 
challenges, ready for business. 

Jill Palmer 
CEO, Click Travel

Ready for Business
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